Fundraising in Rural Communities
Participant Fundraising Strategies

---------------------------------------------------------------------------------------------------

Who:  Northern Plains Resource Council

What:  Birney BBQ

How:
Donated Food, Labor & Ent.


Combining Cultures


Outreach

Why:  Fundraise


Increase Community Awareness of Local Issues

---------------------------------------------------------------------------------------------------

Who:  Service Center for Latinos

What:
Volunteer Dinner

How:
Volunteer Labor


Food Bank Discount


Good Outreach

Why:
Raise Awareness & $ of Hispanic Community

---------------------------------------------------------------------------------------------------

Who:
Wellbriety Coalition

What:  Broken Walls – Christian Indian Band (Mohawk)

How:
Tribal Travel & Promotion Coalition/HWC


Churches – Youth Center


Cultural Preservation Foundation

Why:
Heal Religious Division


Community Building


Intergenerational Collaboration


Awareness Building


Gadugi (We help each other)


Reinforce Tradition Concepts

---------------------------------------------------------------------------------------------------

Who:
Democracy Unlimited
What:
Membership Drive (targeting existing supporters who are not yet members)

Why:
Talk to “soft” supporters and ask what they already care about and tell them about our programs.

Challenges:
We had a prominent member of the community sign a letter of support.  We mailed approximately 100 letters every 2 weeks.  Then every 2 weeks the entire staff makes the follow-up calls, which helps create a culture of fundraising for everyone in the organization.  Plus it’s a phone canvass (not as good as door-to-door but still a personal ask).

---------------------------------------------------------------------------------------------------

Who:
Idaho Community Action Network (ICAN) – Boise, ID

What:
Holiday Wreath Fundraiser

Why:
Holiday Decorations while donating a good cause (ICAN).
How:
Wreathes made & donated by organizers’ relatives


Sell at Farmers Market


Sell at Allied Organizations, Churches & Schools


Building or Main Road – Sell out of office

---------------------------------------------------------------------------------------------------

Who:
Pigeon Community Center

What:
Fish Fry/Tamale Sale

How:
Good Outreach


Donated Food & Labor


Held on Payday

Why:
Turns marginalized cultural status into a unique signature fundraiser

Contact:
Craig White – craig@cpcwnc.org
---------------------------------------------------------------------------------------------------

Who:
Ade La Gwo Di Recovery House – Healing Through Tradition

What:  Sobriety/Well-briety Pow Wow

How:  Earn income through vendors, admission & donations

Why:  To complete construction of a recovery house

---------------------------------------------------------------------------------------------------

Who:
LYRIC – Lavender Youth Recreation Info Center

What:
Donor Appreciation Party

How/why:
Connect with our donors



Volunteer Labor


Donated Food

Why:
Keep donors connected


Celebrate successes


Thank people


Opportunity to give & connect

---------------------------------------------------------------------------------------------------

Who:
ACT for Women and Girls

What:
Social Justice Event – “Coming out for Justice”

How:
Getting sponsorships from like-minded organizations and individuals

Why:
Raises Awareness about local movements and issues while raising funds for programs to continue

Contact:
eringarnerford@sbcglobal.net


www.actforwomenandgirls.org
---------------------------------------------------------------------------------------------------

Who:
Youth in Focus

What:
Garden Tour

How:
Community member opened her garden for the community tour


Sold tickets to community


Had staff and youth talk to tourists and get donations

Why:
Supplement Fundraising already in progress

---------------------------------------------------------------------------------------------------

Who:
Umatilla Morrow Alternative – Human Dignity Group

What:
None have worked yet!

How:
Undecided

Why:
Little to no foundation or donor support

Lack of understanding

Contact:
Frank Roa – Frank@umalt.com


www.umalt.com


541-922-3508

---------------------------------------------------------------------------------------------------

Organization:
Hopi Education Endowment Fund

Strategy:
Alumni Challenge

Keys:
Competitive Challenge


Engages Alumni (constituents)


Builds Database


Measurable

Contact:
Vernon Kahe – vkahe@hopieducationfund.org
---------------------------------------------------------------------------------------------------

Org:
Hopi Education Endowment Fund

Strategy:
Silent Auction

Keys:
Supports mission of growing fund

Promotes reciprocity by asking local artisans to donate art toward mission


Builds on culture/capacity in a “sexy” process


Promotes use of culture in a different context (silent auction/fundraising)

Contact:
Romalita Laban – romlaban@yahoo.com

Vernon Kahe – vkahe@hopieducationfund.org
---------------------------------------------------------------------------------------------------

Organization:

ACT for Women & Girls – Female Leadership Academy

Strategy:
Social Justice Event – “Coming out for Justice”

Keys:
Multicultural

Multiple Strategies:  Sell table space, sell food, music, artwork, cultural 
dance, fashion show


Energetic Volunteers:  Female Leadership Academy


Better exposure of issues


Builds support in local communities


Collaborates with other social justice groups

Contact:
robyuf58@aol.com


www.actforwomenandgirls.org
---------------------------------------------------------------------------------------------------

Who:
1,000 of our members

What:
Each one Reach One: 1,000 of our members recruit one new member

How:
Good system to track who recruited member (so we can go back and ask 
the member to renew the new member).


Good trainings to build confidence for members to recruit members


Good information (fact sheets, brochure, etc.)

Why:
Builds & strengthens our base


Reaches a new audience


Helps us track our member relationships (for future fundraising and 
program work)

Contact:
Jessica George – Jessica@KFTC.org


Kentuckians for the Commonwealth
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Who:
Californians for Justice (Fresno)
What:
Ask, Ask, Ask (Fundraising & Outreach) – 1 

Reception (Multiple methods) – 2 
Why:
Create culture of fundraising – 1 

Engage people through fundraising in neighborhoods affected – 1 

Not big $, but constant – 1 

Talk up work (testimonies) – 2 


Ways for different income levels to give – 2 


Fun

How it overcame challenges/used opportunities:


Community will give it directly affects them or their children ($ from our 
folks)


Youth-led fundraising

---------------------------------------------------------------------------------------------------

Who:  Nuestro Centro

What:
Baile (posada)/Dances

Why:
Membership dances & to get the word out about Nuestro Centro, recruit 
members & elect board members

How it overcame challenge:


We elected board members directly from our members’ feedback


Gained more members

---------------------------------------------------------------------------------------------------

Who:
Sierra HOPE

What:
“Out in the Mother Lode” – Social/fundraising events for rural GLBT 
community
How:
Organize annual or semi-annual event catering to rural 
gay/lesbian/bi/trans folk


Private party held in rented hall or on a ranch to provide a sense of safety


Word of mouth – send extra invitation and ask people to pass them on


Good food, good music and good friends

Why:
Taps a niche community that is hungry for opportunities to socialize


Raises funds to support local HIV/AIDS programs

Contact:
jerry@sierrahope.org
---------------------------------------------------------------------------------------------------
Who:
Advocates for Community & Environment
What:
Reduced Fee for Service/Pro Bono Combo

How:
Partner with non-profits


Community Meetings

Why:
We are not yet a non-profit


We are often able to provide our services at a more discounted rate than 
non-profit legal firms

Contact:
iris@communityandenvironment.org
